Abstract. Social media has become ubiquitous public platform intervening individual learning process. However, limited empirical research has explored how social media impacts individual creativity. This research examined the effects of social media usage on the development of individual self-efficacy, creativity and the role of perceived organizational support moderating the relationships between social media usage and self-efficacy. With the data collected from 248 international students studying at Chinese universities, the current research indicates that social media usage enhances individual creativity partially through the conduit of self-efficacy. Furthermore, perceived organizational support was found to significantly strengthen the relationships between two dimensions of social media usage (informational and socializing) and self-efficacy respectively. The findings greatly contribute to the cross-cultural studies of social media usage and reveal the mechanism how social media impacts on individual development.
Introduction
Given that social media challenges and replaces traditional processes and operations from many aspects [1] , scholars have conducted numerous investigations about social media and found negative, positive and insignificant relationships between social media usage and personal development [2, 3] . However, most of extant research has focused on single cultural characteristic and personal attributes by examining the direct linkages between social media usage and corresponding consequences [4, 5] . Therefore the underlying mechanisms, organizational attributes and cultural diversity influencing social media usage need to be further explored and clarified for a more comprehensive picture about the medium.
Theoretical Background and Literature Review Social Learning Theory and Self-efficacy
In the current research, we argue that the agentic perspective of Social Learning Theory fits well with the cross-cultural settings and interprets the complex process wherein social media usage contributes to the development of individual creativity. We applied the theory as the basic framework to explain how individuals leverage on social media, encouraged by environmental factor perceived organizational support, to fuel the sources of self-efficacy and enable individual creativity. Some empirical evidences have also applied Social Learning Theory as a basic framework to elaborate individual motives for using social media [6] . As a significant component of Social Learning Theory, numerous studies have explored the antecedents for self-efficacy enhancement [7, 8] . Extant research has also demonstrated the relationships between social media usage and self-efficacy [9, 10] . In addition, self-efficacy has been found to facilitate individuals both culturally and psychologically to adjust to the cross-cultural environment [11, 12, 13] . Those evidences indicate that self-efficacy is closely related to social media usage and contributes to personal development in cross-cultural context.
Social Media Usage
Defined as "a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0, and allow the creation and exchange of user generated content" [14] , social media intervenes in the approaches of people daily communication, seeking and sharing of knowledge and information [15, 16] and has been linked to a variety of both positive and negative outcomes [17, 5] . Furthermore, scholars have categorized social media usage into two dimensions, socializing and informational [18] . More specifically, informational purpose refers that individuals use social media to seek and share information for specific reasons [19] . And individuals use social media for socializing purpose mainly aiming to build and maintain interpersonal relationships [20] . To the best of our knowledge, however, there is little research touching on the underlying mechanism through which social media usage enhances cross-cultural creativity.
Creativity
Defined as the production of novel and useful ideas [21] , individual creativity was listed as one of the key competencies for organizational survival, and long-term success [22] . It has indicated that contextual and personal characteristics are both determinants of creative development [23] . Other evidences have shown that creativity is associated with cultural matters [24] . Evidences have documented that multicultural experiences facilitate fostering of individual creativity [25] . However, there is insufficient evidence touching on the conduit through which creativity is fostered from multicultural experiences. To add on, little research has explained whether and how the most popular public platform, social media, does effects on the cultivation of individual creativity.
Perceived Organizational Support
Perceived organizational support (POS) refers to employees' general conviction that they are valued by their organizations in which their contributions and well-being are concerned seriously [26] . Under unexpected and risky situations, POS would strongly reduce individual's psychosomatic and psychological discomforts and give confidence to improve individual output [27] . And this seems to be even more significant to international travelers who frequently suffer from cultural shock, acculturative stress and adaptation problems [28] . Nevertheless, there are few empirical studies examining how POS functions in cross-cultural settings as a situational factor.
Hypotheses Development Social Media Usage and Self-Efficacy
Social learning theory (SLT) contends that individual self-efficacy derives from personal mastery experiences, other people's successful experiences, verbal or social persuasion and healthy physiological state. We argue that two purposes of using social media can enhance individual's self-efficacy respectively. Searched information from social media enables expatriates to function more efficiently in different cultures [29] and facilitates individuals to observe others' successful related experiences. Furthermore, a wealth of information and knowledge searched by social media enables individuals to be better psychologically prepared. H1a: Informational social media usage boosts individual's increasing of self-efficacy in cross-cultural settings.
Interpersonal communication through social media has empirically demonstrated to be an effective conduit for establishing good relationships and mitigating those negative effects [3] , which facilitates individual's development of healthy physiological state and boosts their self-efficacy. Further, through online communication, individuals manage to learn about others' successful experiences, which fuels the increase of individual's self-efficacy [8] . H1b: Socializing social media usage boosts individual's increasing of self-efficacy in cross-cultural settings.
Self-efficacy and Individual Creativity
Scholars have argued that self-efficacy is fundamental and central mechanism for human agency, especially in fostering individual creativity [8] . Individuals with high self-efficacy is assumed to have more self-confidence in overcoming various predicaments, which is indicated as a key characteristic closely related to creativity [30] . Furthermore, individuals with high self-efficacy are more likely to persistently invest more efforts to challenge their status quo by generating new ideas because self-efficacy "reduces vulnerability to stress and depression in taxing situations and strengthens resiliency to adversity" [31] . H2: Individuals with high self-efficacy is supposed to be more creative than those with low self-efficacy.
The Moderating Role of Perceived Organizational Support
In cross-cultural settings, approval, caring and respect connoted by POS should fulfill socioemotional needs of individuals who are travelling afar [26] . Accompanied with these psychological processes brought by POS, individuals use social media for information to cope with cross-cultural uncertainties and make their psychological state more appropriate for their international assignments. Further, with organizational support, individuals should find it more approachable to search for information about previous successful experiences which are same or similar to the tasks they are performing currently. Likewise, the psychological processes facilitated by organizational support enable individuals to build up far more intimate interpersonal relations. This leads individuals to use social media for socializing with expectations of seeking psychologically safe and comfortable state out of uncertain cross-cultural environment, which contributes to developing self-efficacy.
H3a: POS positively moderates the relationship between informational social media usage and self-efficacy.
H3b: POS positively moderates the relationship between socializing social media usage and self-efficacy.
Methods
A total of 316 questionnaires were delivered and finally 248 returned questionnaires were chosen for the current research after deleting uncompleted and disordered ones. Table 1 shows the demographic information. Among 248 participants, the number of female and male is relatively balanced (49.6% and 50.4% respectively) with average age 21.99. In terms of participants' academic level, most of them are under bachelor degree (65.3%) and from Asian countries (51.2%).
Social media usage was measured with six items previously validated by Hughes et al. (2012) [32] . Self-efficacy was assessed with a 10-item scale validated by previous studies [13, 33] . We adopted six-item scale to measure individual creativity from Madjar, Greenberg, and Chen (2011) [34] . Perceived organizational support was tested with an 8-items scale adapted from Eisenberger et al. (1990) [35] . We controlled for participants' age, gender, academic level, and length of stay in China to avoid potential confounding effects. Table 2 shows the correlations between each construct and the square root of AVE. And the result suggested a good discriminant validity of each construct. Regression analysis was conducted to examine the hypotheses. Table 3 shows that H1a and H1b and H2 were all supported and self-efficacy partially mediated the relationship between social media usage and creativity. Table 4 shows the result that perceived organizational support positively moderates the relationship between two dimensions of social media usage (informational and socializing) and self-efficacy respectively (β=0.196, β=0.174, p< 0.001). Therefore H3a and H3b were both supported. Fig. 2 and Fig. 3 show the slope respectively. 
Data Analysis

Summary
The current research developed a model to explore the mediating role of self-efficacy between social media usage and creativity and the moderating role of perceived organizational support on the effects of social media usage and self-efficacy. And the current research contributes to the social media research and self-efficacy literature by identifying social media usage is an important source from which individual creativity is developed through the conduit of self-efficacy and strengthened by the moderating role of organizational support.
